


OUR MISSION

JITC (Jewish Institute for Television & Cinema) Hollywood Bureau, launched in 2021,
champions authentic and nuanced portrayals of Jews, Judaism, and Israel in the
entertainment industry and challenges tropes and stereotypes in media. Our goal is
to combat antisemitism by sharing stories of our people, history, culture, and
traditions with global audiences and increase understanding and appreciation of
Jewish contributions to the world.

JITC Hollywood Bureau is an initiative of Jew in the City, which began as a YouTube
channel in 20059, to pushback at negative representations of Jews in media. It has
since developed into a leading voice in the Jewish community. To be a “Jew In the
City” Is to be able to unapologetically lean into one’s Jewishness with pride and
confidence, while engaging with the larger world. While Jew in the City originally
harnessed the power of social media to tell a better story about Jews, it joined the
ranks of other prestigious Hollywood Bureaus as the first and only Jewish one to
advocate for proud representation of the Jewish people in media and
entertainment.
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OUR PROGRAMS

Following the footsteps of other Hollywood Bureaus launched by
NAACP and MPAC and more, JITC Hollywood Bureau is the first and
only Hollywood Bureau for Jewish Media Outreach and Advocacy.

Qur services include:

e Training Creatives and Executives

e Providing Consultants on TV Shows and Movies
e Commissioning Entertainment Studies

e Biennial Media Awards

e Participating in DEI Panels

e \Writers' Collective




ADVOCACY WORK AND REPORTING

The Hollywood Bureau leads advocacy at the intersection of data, dialogue, and cultural influence. By
commissioning foundational research on Jewish representation and bringing those findings into DEI
forums and major industry spaces like the Television Academy, Sundance, and more, this work helps
ensure Jewish characters and stories are portrayed with depth, context, and integrity.
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ALLISON JOSEPHS,
FOUNDER AND
EXECUTIVE DIRECTOR

Allison Josephs has been involved in Jewish advocacy for over twenty
years and is the Partner in Torah mentor to actress Mayim Bialik. Variety
named her as an advocate for inclusivity in the entertainment industry
In its most recent Inclusion Impact Report. She collaborated on the
most extensive research of Jewish television representation in 25 years
with USC’s Norman Lear Center. Allison has been quoted or written
about in Variety, Newsweek, Daily Mall, Vanity Fair, The Wall Street
Journal, The New York Times, People Magazine, NYPost, Daily News, TMZ,
The Daily Beast, and Hollywood Reporter and has appeared on CBS,
ABC, News Nation, Fox5, TLC, Associate Press TV, and NPR. She’'s been
published in Variety, The Washington Post, NYPost, Daily News, JTA,
Jewish Week, Jerusalem Post, and The Forward. She is a sought-after
International lecturer who has spoken at Sundance, Congress, and
Google. She received her Bachelor of Arts from Columbia University in
Philosophy .
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JITC Hollywood Bureau sits at the intersection of culture, media, and
Impact at a moment, when Jewish representation in entertainment is under
unprecedented scrutiny. As a partner, you are not simply sponsoring an
event, you are alignhing with a trusted industry authority that works directly
with creators, executives, studios, and cultural institutions to ensure Jewish
stories are portrayed with nuance, integrity, and pride.

Why This Moment Matters

Jewish representation is at a critical inflection point. As
antisemitism rises globally and Jewish identity is
Increasingly distorted in popular culture, the need for
Informed, values-driven engagement from industry
leaders has never been greater. The Jewish Media Awards
provide a rare, high-visibility opportunity for partners to
stand publicly for nuance, truth, and cultural
responsibility, while aligning with creators and institutions
shaping the future of entertainment.



e Take visible leadership on authentic representation in a
complex cultural moment

e Support creators and decision-makers shaping the future of
film and television

e Stand publicly against harmful tropes while championing
thoughtful, informed storytelling

e Align your brand with respected talent, institutions, and
Industry leaders committed to inclusion

Your partnership helps ensure Jewish voices have a seat at
the table. Not reactively, but proactively, and positions your
organization as one that invests in cultural
responsibility,creative excellence, and long-term impact.
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Launched in 2022, the biennial Jewish Media Awards is the JITC
flagship event which is dedicated to honoring the outstanding
achievements in Jewish representation in media across various
platforms. JITCHB joins the prestigious ranks of other Hollywood
Bureau award shows celebrating and advocating for proud and
authentic representations. The Jewish Media Awards celebrates
and recognizes the films, television and personalities that use
their platforms to ensure Jewish representation is honorable,
respectful and proud.

Who's In The Room

The Jewish Media Awards convene senior executives,
showrunners, creators, talent, journalists, and cultural leaders
from across film, television, streaming, and media, alongside
philanthropic and civic leaders committed to representation and
Inclusion.
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For the 2024 awards, we are excited be honoring Fauda, Netflix's Jewish
Matchmaking, Amazon's Documentary, Destination NBA: A G League Odyssey,
David Baddiel's Documentary, Jews Don’t Count, Joel Fields, Showrunner and
Executive Producer of Hulu’s The Patient, and Actress Ginnifer Goodwin.
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DIGITAL ECOSYSTEM
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Our robust presence highlights the reach our programs have and the media appetite for covering our work. JITC
has appeared on the following media outlets discussing our programs and also providing commentary and context
during key moments - whether it being when Jews are misrepresented or at key cultural entertainment moments
that a Jewish voice is needed.
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Please find our press coverage at: https://JITCHollywoodBureau.org/press
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SPONSORSHIP LEVELS

Event Sponsor
$200k

Name Sponsor of the Event

Largest and most prominent logo on all
marketing materials

Logo on Step and Repeat

Permanent ad on our website until the
event

25 VIP Tickets for Pre-Party plus
premier placement within VIP seating of
theater

Event Sponsor ad in digital journal on
first page

Logo on Playbill

Logo on flier - every time we advertise
the event on any social media platform
this flier will be posted as well

Logo on foam board at entrance of the
event

Opportunity to add promotional item to
swag bag

Diamond
$150k

Name an Award

Logo on Step and Repeat
Permanent ad on our website until
the event

20 VIP Tickets for Pre-Party plus
premier placement within VIP
seating of theater

Diamond full page ad in digital
journal

Logo on Playhbill

Logo on flier - every time we
advertise the event on any social
media platform this flier will be
posted as well

Logo on foam board at entrance of
the event

Opportunity to add promotional
item to swag bag

and
a protected

Platinum
$75k

Logo on Step and Repeat

15 VIP Tickets for Pre-Party plus VIP
seating in theater

Platinum full page ad in digital
journal

Logo on Playbill

Logo on flier - every time we
advertise the event on any social
media platform this flier will be
posted as well

Logo on foam board at entrance of
the event

Opportunity to add promotional
item to swag bag




SPONSORSHIP LEVELS

Gold
$50k

Logo on Step and Repeat

12 VIP Tickets for Pre-Party plus VIP
seating in theater

Gold full page ad in digital journal
Logo on Playbill

Logo on flier - every time we
advertise the event on any social
media platform this flier will be
posted as well

Logo on foam board at entrance of
the event

Opportunity to add promotional
item to swag bag

Silver
$25k

Logo on Step and Repeat

10 VIP Tickets for Pre-Party plus VIP
seating in theater

Logo on Playbill

Silver full page ad in digital journal
Logo on foam board at entrance of
the event

Logo on flier - every time we
advertise the event on any social
media platform this flier will be
posted as well

Opportunity to add promotional
item to swag bag

Bronze
$10k

Logo on Step and Repeat

4 VIP Tickets for Pre-Party plus VIP
seating in theater

Bronze full page ad in digital journal
Logo on Playhbill

Logo on foam board at entrance of
the event

Logo on flier - every time we
advertise the event on any social
media platform this flier will be
posted as well

Opportunity to add promotional
item to swag bag




Connect with us.

JITC’s work is nonpartisan and grounded in research, dialogue,
and cultural engagement. Our programs emphasize education,
collaboration, and excellence with the goal of creating a space
for thoughtful conversation rather than division.




